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In a world that expects you to fit in,
we teach you to stand out.
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Alumni/Traditional logo

Athletics logo

At St. Martin’s we're sporting a fresh
new look. The result of a six-month
process involving a nationally pre-
eminent marketing and positioning
consultant as well as parents, alumni,
teachers and students, our new logo
and “tag line” reflect who we are as a
school community and what it is we do

better than any other.

Make no mistake, though, the school’s
motto is still Faith, Scholarship and
Service-the values which underlie our
Core Operating Principles and make
us what we are. We are also keeping
the very popular red “M” for athletics,
and the traditional shield for alumni
communications and other traditional

uses.

Our new look can be seen all over cam-
pus, on the website, on our stationery
and on new items in the Bookstore.
Introduction of the new logo is just one
step in the rollout of our strategic plan,
which is underway this fall. Look for
innovative and hi-tech ways of getting
the word out on our plan as well as

our new marketing materials, an ad
campaign, a marketing video and the

new Viewbook!
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“Ilove this school, you should come here!”

Each year the Admission Office team meets with hundreds
of families who are searching for the perfect school for their child.
As we visit with them and they tour the school we endeavor to
provide a glimpse of "the St. Martin's Experience" and demon-
strate what differentiates St. Martin's from many of the other local
schools. By far the most rewarding part of my job as Director
of Admission is sharing my knowledge of and enthusiasm for
this beloved institution with these prospective parents and other
members of the St. Martin's community. As an alum, former
Lower School teacher, and proud parent of three graduates | am
fortunately able to showcase the school from varied perspectives.
Itis particularly meaningful at this time in the history of St. Mar-
tin's to welcome and introduce new families, alums, and families
with younger siblings to the exciting changes happening on our
campus.

We have an established and undisputed reputation as a
school of academic excellence stressing inquiry, independence,
cognitive reasoning, and critical thinking skills for our students.
We must not overlook, however, that St. Martin's provides for our
children a learning environment where curiosity, creativity, and a
love for learning flourish as well.

The Admission Office takes great pride in reviewing each ap-
plicant as an individual and strives to discover each candidate's
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strengths and distinctive learning style. We acknowledge that
children learn in different ways and each child's learning style is
unique and valuable to us as a community preparing children to
become lifelong learners. Every effort we put forth to build our
community comes back to us tenfold because of the value we
place on finding the individuality of each student who ultimately
matriculates at St. Martin's.

Our students are our greatest advocates and the most im-
portant ambassadors for the Admission Office. Each year follow-
ing our Fall Open House tours, we receive countless accolades
from visitors who have toured the school guided by our Upper
School Admission Club members. Prospective families inform us
that our students are poised, well spoken, and self-assured. We
have seen time and again that they communicate effectively the
sense of community and spirit at St. Martin's, and we are quite
proud of the job they do representing our school. They are only
upstaged when venturing down to the Lower School to tour pro-
spective parents of young children and a lively, exuberant six year
old pauses from his work or play and declares unabashedly with
a big smile " | love this school, you should come here!"

Susan Pansano '66
Director of Admission





